




Circulation
2,000

Frequency
The journal is published six times 
a year.

Current volume
6

ISI 2007 Impact 
Factor*
1.887

*Thomson Scientific®

Geographical 
breakdown
UK: 4% 

North America: 86% 

Europe: 7% 

Rest of the world: 4%

About Clinical Trials

Clinical Trials: Journal of the 
Society for Clinical Trials is an 
international journal that aims 
to be a primary focus for the 
dissemination and development 
of knowledge about the design, 
conduct, analysis, synthesis, 
history, ethics, regulation and 
clinical or policy impact of all types 
of clinical trials and related medical 
research methodologies. 

Readership profile
Disciplines including: 
•	 Medicine 

•	 Public Health 

•	 Biostatistics

•	 Epidemiology 

•	 Computer science 

•	 Management science 

•	 Informatics 

•	 Behavioral science 

•	 Pharmaceutical science

•	 Health policy 

•	 Law and bio ethics



Black and white rates

Frequency 1x 3x 6x

Full page £650 £601 £552

Half page £375 £347 £319

Colour rates

Frequency 1x 3x 6x

Full page £1,100 £1,018 £935

Half page £650 £601 £553

Issue Space 
reservation

Copy deadline Mail date

Feb issue 19 Dec 2008 28 Dec 2008 2 Jan 2009

Apr issue 18 Feb 2009 25 Feb 2009 1 Apr 2009

Jun issue 17 Apr 2009 24 Apr 2009 30 May 2009

Aug issue 23 Jun 2009 30 Jun 2009 1 Aug 2009

Oct issue 20 Aug 2009 28 Aug 2009 1 Oct 2009

Dec issue 21 Oct 2009 28 Oct 2009 3 Dec 2009

Advertising rates & information - 2009

Rates based on total units earned during a 12-month period. 
Space purchased by a parent company and subsidiaries may 
be combined for an earned rate. 

Cancellations must be submitted in writing and will not be 
accepted after closing dates for space reservations.

If artwork cannot be provided by the above deadlines or an 
extension approved by the publisher, then the publisher will 
run the most recent artwork submitted.

If no artwork is on hand, then the advertiser will still be 
responsible for payment on the space reserved.

Print advertising rates – 2009 Closing dates for print advertising

Article reprints
Reprints of articles act as excellent marketing support 
materials. They add credibility to the story you are telling your 
customers and give detailed information in an objective format. 
As a promotional piece, reprints represent a versatile sales tool 
for the distribution of up-to-date information to your target 
audience - via the sales force, direct mail campaigns and as 
handouts at major conferences and exhibitions.

We can offer:

Printed Reprints: usually printed in their original format
in black & white and/or colour, but can be laminated or
have a special cover.

Electronic Reprints: are electronic copies of an article,
in PDF form, for posting on a website or dissemination
by e-mail.

Translation Reprints: a translated version of an article
in another language.

Reprints Plus: a flexible package that lets you coordinate
your advertising and reprint activities to add impact to
your marketing campaign. We can also print reprints as a
monograph. This is a selection of articles printed together
as a booklet. They can be from different journals, with
varying publication dates.

Journal supplements
Peer-reviewed supplements to regular issues provide
the ideal opportunity to educate the subscribers with
information related to your company’s mission.

Inserts
Bound inserts, outserts, loose inserts, gatefolds, tip-ins,
and die cuts are available. Sample must be submitted to
the Publisher for approval.

Belly band
Advertisement that wraps around middle of each issue.

Please contact Chloe Bond for rates and more information 
about any of these opportunities.

Special marketing opportunities

�A maximum of three banners will rotate at any given time. The 
pricing above applies to all banner sizes and locations.

The advertiser rate applies to those companies advertising 
three or more times in the print journal during the current 
calendar year.

Available locations/sizes

Home page square banner (1) – 140 x 140 pixels 
Home page base banner (2) – 220 x 40 pixels 
Content pages banner (2) – 170 x 60 pixels

Banner advertising 3 months 6 months 12 months

Advertiser rate* £300 £510 £720

Non-advertiser rate £1,200 £2,040 £4,896

Online advertising


